
 
 

 
Module   17,   Lesson   1   Handout:  

Tips   for   Creating   Engaging   Content  

 
Tips   for   Creating   Engaging   Content  

Whether   you’re   writing   a   3000-word   ebook,   or   a   50-character   tweet,   the   most   important   thing   to  
keep   in   mind   is   that   your   content   must   be   engaging   from   start   to   finish.   One   good   way   to   ensure  
your   content   is   on-point   is   to   create   a   goal   for   your   content   before   you   start   writing.   
 
For   example,   if   you   are   writing   a   blog   post,   what   do   you   want   readers   to   do   when   they   are   done?   Do  
you   want   them   to   subscribe   to   your   blog?   Call   you?   Sign   up   for   services?   Or,   maybe   you’re   writing   a  
social   media   post   for   Facebook.   Where   do   you   want   them   to   go   or   what   do   you   want   them   to   do  
after   reading   your   post?   Do   you   want   them   to   think?   To   laugh?   To   cry?   
 
Here   are   some   additional   tips   to   get   your   audience   engaged   with   your   content.  
 
5   Tips   to   Content   Creation   Success  

1. Be   authentic   in   every   piece   of   content   you   produce.    This   means   never   writing   about  
something   you   aren’t   actually   sure   of   or   you   don’t   believe   in.   Maintain   your   brand   voice  
always,   and   decide   early   on   what   your   boundaries   are   with   certain   topics.   At   Nutritious   Life,  
we   never   use   the   words   skinny   or   guilt-free,   for   example.   There   is   never   a   piece   of   content  
where   those   two   words   belong   on   our   site   because   we   don’t   believe   trying   to   get   skinny   is  
actually   a   good   thing,   and   food   should   not   have   guilt   around   it   ever,   which   means   it   can’t   be  
guilt-free.   What   are   your   boundaries?  

2. Keep   your   content   customer-focused.    Writing   just   to   write   will   get   you   nowhere.   Your  
stories   should   resonate   with   your   customers,   whether   it   be   an   ingredient   they’d   love   to   read  
about   or   a   transformation   story   they’d   be   inspired   by.   Keep   your   content   on   brand   and   with  
your   ideal   customer   in   mind,   always.  

3. Focus   on   creating   content   that   is   both   trendy   and   evergreen.    As   much   as   we   all   love   to  
read   about   what   a   celebrity   wore   to   an   awards   show,   if   you   write   a   story   about   it,   it   has   a  
lifespan   of   about   5   seconds.   Surely   your   time   can   be   better   used   in   creating   a   story   that   will  
be   relevant   to   your   audience   years   from   now!   With   that   said,   a   good   way   to   stay   on   trend   is  
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to   cover   a   story   that   is   popular   in   general   lately   -   perhaps   how   celebrities   prepare   for   award  
season   -    but   not   linked   to   a   single   moment   in   time   -   like   a   particular   awards   show.   

4. Don’t   sell   products,   tell   stories.    Your   content   is   indeed   a   means   to   sell,   but   in   a   different  
way.   You   surely   have   plenty   of   places   on   your   website   that   show   the   features   and   benefits   of  
your   products   or   services,   so   use   your   content   differently.   Instead   of   talking   about   your  
coaching   program   details,   share   a   story   about   a   person   it   worked   for,   keeping   the   focus   on  
that   person.   Your   audience   will   be   able   to   connect   those   dots   without   it   being   shoved   in  
their   face   that   you   want   them   to   sign   up   for   your   program.   Perhaps   a   call   to   action   at   the   end  
would   be   appropriate,   letting   them   know   you’d   be   honored   to   work   with   them   too,   just   as  
you   did   with   this   client   that   had   success.   

5. Invite   your   audience   to   share   their   thoughts   with   you   in   every   article.    Use   your   content  
as   a   conversation   starter!   At   the   end   of   every   Youtube   video,   the   star   always   says   please   like  
my   video   and   comment   below   and   tell   me   what   you   think.   It’s   a   specific   call   to   action   that  
works   strategically   in   their   favor,   but   it   also   gives   viewers   an   invitation   to   engage!   

Questions   to   Ask    During/After   Content   Creation  

● Does   this   piece   of   content   accomplish   my   goal?   
○ How   so?   Why   not?   

● Do   I   believe   in   this   topic?  
○ If   so,   why?   If   not,   why   am   I   writing   about   it?  

● Is   this   content   focused   on   my   customers?   
○ If   so,   how   will   it   help   them?   If   not,   why   am   I   writing   it?  

● Am   I   selling   or   telling   a   story?  
○ If   selling,   how   can   I   turn   it   into   a   story?  

● Did   I   make   it   clear   to   my   audience   what   I   want   them   to   do   after   accessing   this   content?  
○ If   not,   how   can   I   make   it   clearer?  

 

CONTENT   CREATION   WORKSHEET  

I   want   to   write   about   the  
following   topics:  
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I   want   to   create   the   following  
types/formats   of   content:  

 
 
 

I   want   to   distribute   content   on  
the   following   platforms:  

 

Actions   I   want   my   customers  
to   take   include:  

 
 
 

I   will   write   about   everything  
except/I   won't   write   about:  

 
 
 

I   want   to   tell   stories   about:    
 
 

Trends   I   want   to   cover   include:    
 
 

Evergreen   topics   I   want   to  
cover   include:  

 
 
 

 
The   above   worksheet   will   help   you   generate   some   topics   and   content   types   to   include   in   your  
content   strategy.   Lesson   2   is   where   you   will   really   dive   into   creating   your   content   strategy.  
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