
 
 

Webinar 10 Handout: 
COMMON MISTAKES 

 

You will not do a perfect job of counseling clients. There is no such thing! You’ll have different 
relationships with each and every one of your clients and you’ll need to figure out which strategies 
work best for each client to truly be successful. Always be yourself, but also honor your client’s 
learning styles. Here are some common mistakes that many of us have made.I am sharing these with 
you now so that you can jump ahead of the learning curve and I can hopefully save you some of the 
challenges I have faced:    
 
Common mistakes 

● Too much info: You are a vault of information when it comes to wellness, but don’t open 
the door and pour it all out at once. Think about what your client really needs to know and 
how the information you are sharing will be useful to him/her. Some clients will tune you 
out if you give them too much. They may not care why they should have some fat or protein 
with each meal, they just want to know why pretzels aren’t a great snack. Offering too much 
information may make your client feel they are not understood by you, so keep your 
counseling relevant and concise. 

 
● Too sciency: Some people love the chemistry, biology and physics behind your advice and 

others will stare at you like you are speaking in tongues. Unless you have a sincerely 
interested nutrition nerd on your hands who wants to understand all of the food and 
biological science behind what you are recommending, keep the science to simple 
terminology and be prepared to speak about the processes in understandable English. 

   
● Being afraid of not knowing: You cannot be expected to be the Google of nutrition 

knowledge. When you are confident in what you know, you gain cred and respect. You also 
earn high marks with your clients if you feel confident enough to say “I didn’t get to read 
that article, I’ll look it up” or “I’m going to look into the most up to date research on 
Hashimoto’s disease and get back to you on exercise recommendations”. Make sure that if 
you do not know something -- which is perfectly understandable -- that you tell your client 
when and how you will get back to them. If it is something that is quick for you to look up 
and respond by email or text, bang it off your “to do” list. If you think it will require more in 
depth conversation, tell them it will be ready to go at your next appointment. 
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● Crossing territory: Let’s face it, food can get personal. Rarely do I look at a food journal 
with a client and not hear about the context of an unusual meal or an event that they 
navigated well or were derailed by. Often times, your clients will share personal events, 
feelings, emotions and life issues. If you are not a therapist, you are not expected to be one. 
However being delicate about not crossing the line is challenging. I recommend that you 
practice what you are going to say to get your conversation back to the client’s goals. I like to 
say “I’m really proud of you for not turning to food, even though it sounds like it was a 
really stressful day.” Or you may say “I can tell you feel like you overdid it with drinking and 
partying, but you got yourself right back on track at the next meal.” Planning for a similar 
event in the future can also be a positive tool to navigate the conversation back to the 
client’s goals. 

 
● Working too hard: One of the best pieces of advice I have ever been given in counseling is 

this: don’t work harder than your clients. You may be tempted to offer up extra breakfast 
suggestions and snack items for a client who is asking for them and not meeting their goals. 
You will often have clients who pull at your heartstrings and you would do anything to see 
them succeed. Even though you are a bevy of information and helpful advice, you cannot do 
the work for them. Do not work harder than your clients or you will both fail. You are 
responsible for providing great information and helping your clients figure out how to best 
apply it to their lives. Your clients are responsible for doing the work. If they are not doing 
the work, do not keep on working and working to find a solution for them. They need to 
practice your recommendations for a while before you both decide to try something else. 

 
I hope that by sharing these common mistake experiences, you are more confident in your practices 
and work. Remember that it is human to err and mistakes are a great opportunity to grow.  
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